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Event: ad:tech tokyo 2022
Date: October 20t (Th) - 21st (Fri), 2022

Venue: Tokyo Midtown &
The Ritz-Carlton, Tokyo

Attendees : 16,520 people
- In-person: 8,301 people
- Archive viewing: 8,219 people

Speakers: 232 people
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This year, ad:tech tokyo commenced at the Tokyo
Midtown & The Ritz-Carlton, Tokyo for the first time in
its fourteen-year history. Embracing various changes
in both life and business after the spread of COVID-19,
we decided to relocate our venue in order to provide
attendees with even newer and more meaningful
event experiences, ideas, and values.

As the event host, we further strengthened our
sustainable event management methods, minimizing
waste and adopting the latest AI simultaneous
interpretation technology for international speakers.

In addition, for the first time in three years, we were
able to welcome guest speakers from overseas
including Megan Clarken (CEO of Criteo), Simon Cook
(CEO of Cannes Lions International Festival of
Creativity), and Christine Guilfoyle (EVP of Membership
at SeeHer, a project of the Association of National
Advertisers (ANA)). The guest speakers each delivered
keynote addresses discussing global trends in their
respective professional fields.

About 50 companies presented booths in the
exhibition hall. Each exhibitor demonstrated a
renewed appreciation for real-life booth design,
holding booth seminars, in-person consultation
sessions, and other solutions with an emphasis on
demonstration and hands-on experiences.

The lounge space provided by our Diamond Sponsor
Amazon Ads boosted the collaborative spirit of this
year’s ad:tech tokyo, which evolved as a place for
input as well as a place of serendipitous encounters,
because it all happened in person.
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The keynote stage was opened by Tetsu Ishii,
Country Manager of Amazon Ads (Diamond
Sponsor of ad:tech tokyo 2022), with guest
speaker Takashi Ota of Coca-Cola Japan, who
explained Amazon Ads’ efforts to connect retail
and branding in the case of Coca-Cola Japan. He
explained branding strategies within the EX
platform that utilizes Amazon not only for
“purpose-buying,” but also as a medium for
product comparison and impulse purchases.

Kyoko Matsushita, CEO of WPP Japan (Platinum
Sponsor), led the second keynote address. She
shared her thoughts and experiences on
creating organizations that can unleash
creativitiy and flexibly respond to change, in
analogy to the "Creative Transformation"
advocated by WPP.

Our first international speaker Megan Clarken,
CEOQ of Criteo (Platinum Sponsor), declared in
her keynote address that people are increasingly
spending time online, and that every online
moment is a buying moment. She explained
how commerce media as a new wave of digital
advertising can convert honest purchases.
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Our second international speaker Simon Cook,
CEO of the Cannes Lions International Festival of
Creativity, provided a digest of the 2022 Cannes
Lions and insights into the future direction of
creativity in our world. The event also featured an
award ceremony for the Cannes Lions Gold Award
winning team, serving as an opportunity to
remind participants of Japan’s high-quality
creative work.

Our third international guest speaker was
Christine Guilfoyle, EVP of SeeHer, a project of
the Association of National Advertisers (ANA).
Guilfoyle explained the significance of SeeHer’s
efforts to eliminate gender bias. In particular, she
mentioned GEM (= Gender Equality
Measurement), which objectively measures
whether gender is appropriately portrayed in
advertising, media, and entertainment, and
discussed future plans for GEM’s launch in Japan.

The last keynote speakers were Katsura Ito,
former Chief Learning Officer of Microsoft and
currently working at the National Personnel
Authority, and Natsumi Akita, Chief People Officer
(CPO) of Mizuho Financial Group. Both experts on
“human resources,” the speakers discussed the
ever-expanding areas in which marketers' skills
are required, and how marketers themselves
should view their own careers in order to broaden
the scope of their activities.
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The official conference featured seven track themes:
"Brand & Marketing," "Media & Contents," "Data &
Technology," and "Creative," all of which are closely
related to advertising and marketing, as well as
"People," which deals with organizational and human
resources issues that are essential to business
development. In addition, we added "Next" as a new
track that explores state-of-the-art topics that are
relevant to marketing leaders, such as Web3 and carbon
neutral. As a conference that always provides marketers
with the latest trends, ad:tech tokyo 2022 also updated
the contents of these seven themes.

WPP Japan, our Platinum Sponsor, also set up a
presentation room under the title "Creative
Transformation by WPP" and provided special content
for the duration of the conference. Sessions were held

by Wunderman Thompson Tokyo, Geometry Ogilvy
Japan, and GREY Worldwide, as well as by executive
members of advertisers such as Aeon, Shiseido, Unilever,
and IKEA. “Creative Transformation by WPP” was a

great success, flooding with participants actively seeking
to incorporate domestic and international trends.
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Almost 50 companies exhibited in ad:tech tokyo 2022,
resulting in active information exchange, networking,
and seminar execution. Exhibitors designed their booth
content carefully to ensure that the attendees’ would
find them meaningful and memorable, planning events
such as networking sessions with their clients.

The Tokyo Midtown Hall & Conference, where the
exhibition was held, also featured a Speaker Lounge
and Networking Lounge provided by Diamond Sponsor
Amazon Ads. The lounges offered coffee service,
novelty items, and calligraphy service that inscribed
words and phrases of the attendee’s choice on their
devices and personal belongings, making ad:tech
tokyo into a deluxe experience.
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Many guests attended the networking party, held on the
evening of the first day in the Grand Ballroom of The Ritz-
Carlton, Tokyo. Since this was the first event in almost
three years that was conducted in-person 100%,
attendees and guest speakers from overseas savored this
long-awaited opportunity for international interaction. The
party served special cocktails in the logo color of RICHKA,
our party sponsor this year. Attendees also enjoyed finger
foods as they prepared for first encounters and
reconnected with old acquaintances.
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E-mail adtech@comexposium-jp.com
Tel 03-5414-5430

Fax 03-5414-5431

ad:tech tokyo Show Office
Comexposium Japan K.K.

Roppongi Hills KeyakizakaTerrace 6F
6-15-1 Roppongi, Minato-ku, Tokyo,
Japan 106-0032

E-mail: adtech@comexposium-jp.com
Tel: +81 3-5414-5430

Fax: +813-5414-5431



