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SUMMIT is an invitation-only conference for decision makers. Industry experts
spend quality time together at an off-site location, discussing the next business
trends, innovations, challenges, solutions, and latest case studies. Attendees gain
valuable feedback and network to accelerate their business among intensifying
domestic and global competition. SUMMIT continues to evolve as a conference
that is directly linked to corporate success, emphasizing its dual value as a site for
“conference” and “networking.”
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One to One is a business connecting platform exclusively for Summit attendees. In
advance to the meeting, attendees can view their clients’ business challenges and
intended solutions. In turn, attendees can set up to 8 meeting slots during the

Summit. Executives and managers establish numerous new businesses each year

through direct communication in One to One.
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