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SUMMIT is an invitation-only conference for decision makers. Industry experts
spend quality time together at an off-site location, discussing the next business
trends, innovations, challenges, solutions, and latest case studies. Attendees gain
valuable feedback and network to accelerate their business among intensifying
domestic and global competition. SUMMIT continues to evolve as a conference
that is directly linked to corporate success, emphasizing its dual value as a site for
“conference” and “networking.”
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One to One is a business connecting platform exclusively for Summit attendees. In
advance to the meeting, attendees can view their clients’ business challenges and
intended solutions. In turn, attendees can set up to 8 meeting slots during the

Summit. Executives and managers establish numerous new businesses each year

through direct communication in One to One.

Influencer Marketing

SUMMIT

ISR INATPY b KRR
Tokyo

= online retail summit
south east asia

Imedia " jmedia
BRAND SUMMIT COMMERCE SUMMIT
PRNLE L R 32 |
3/13 (k) - 15 (&) 6/11 (x) - 13 (X) 6/25 (%) — 27 (k)
ANAA >H—=>F R SIBHR=I UhllXiET V> ARFIL
BREE—FUY—K~ Singapore Shiga
Okinawa 300 attendees

250 attendees

S

s

Imedia e | P
BRAND SUMMIT -

AUTUMN.
AR

%

9/4 (k) - 6 (&)

10/17 (k) - 18 (&)
LRTU > 2RI HRSY RIIO& R
Hokkaido Y- UwW . h—JL b UER Tokyo
Tokyo

300 attendees

COME)POSIUM  E

JAPAN

T106-0032

RRABXNAAK 6-15-1
RARELXIFRERT 7 R 6F
adtech@comexposium-jp.com

Roppongi Hills Keyakizaka Terrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032
adtech@comexposium-jp.com

[=] 35 [s] Comexposium (7 5~ R « /R (ZKEZEB L A XY FDE - BEOHENAE,
L& - v—Tr T4 v BEEDIEA. BRL BE. 7rviarind 11¥#EE hN—

L. tHR23HETI0ULEDBtC, BtoBA R F%#{T>TW3,

Comexposium is one of the world’s leading event organizers. Headquarter
located in Paris, Comexposium hosts over 190 BtoC and BtoB events in 23
countries. The events target professionals of 11 different industries that
range from advertising and marketing to food, agriculture, and fashion.



